BIOI'PA®IKO XHMEIQMA

Enc@vopo : ToPdvnc

Ovopa : AtdeTolOC

Ow. Kotdotaon :'Eyyopog pe 1 mondi

Awev0vven Epyaciog : Ay. Zmupidwvog, 12210, Adnva
Tnriépmvo :+30 21053 85214

e-mail : agiovanis@teiath.gr

A. EKITAIAEYYXH-AITAYXOAHXH

Al. Xmovdég

1994-1998 AW 0KTOpPIKO AlTAOp
Molvteyveio Kpntng
Tunpa Mnyovikov [Hopayoyne & Atoiknong
Oua SdakTopkng OwtpiPrg: Ltoyootikd poviéha mpoPreymg g Oddoong viwv
TPOIOVTOV
(Forecasting the diffusion of new products using stochastic modeling techniques)

1992-1994 Mo tomtoumntiké Metantoyioxns Exnaidogvong
MoAivteyveio Kping
Tuqpo Mnyovikov [apoayoyng & Atoiknong
E&edikevon: Opydveoon kot Aoiknon (Méoog 6pog Babporoyiag: 8.8/10)

1986-1992 Aimhopo Mnyovikoo [Mopayoyic & Awoiknong

MoAivteyveio Kping
Tuqpo Mnyovikov [apoayoyng & Awoiknong

A2. Yrotpoisc Yoo METORTVYLOKES ZTOVOEC

1994-1996  Ewwég Meramtouokos Yrmétpoeog tov Tunuatog Mnyoavikev ITlopayoyng &
Awoiknong tov [ToAvteyveiov Kpnitng

A3. Emuopoomon

08/09/93-16/12/93  TopaxkoAiovdnorn ceuvapiov pe titho “Xpnuatootkovopiké Management” tov
Owovopkod Empeintmpiov A. Kpntng oe cuvepyacio pe 1o T, Mrnyovikodv
Hopaywyng kol Atoiknong tov IMolvteyveiov Kprng (170 Qpeg). Mabnpoato:
Avdivorn Xpnuotoowkovoulk®v katactdcemv, Eeapupoyéc ITolvupetapintmg
Avédivong Aedopévav ot Xpnuatootkovokn Avdivor, Ilolvkpiriplo
OVOALOT  XPMNUOTOOIKOVOUIK®Y  OMOQACE®V,  XLOTAMATO  YTOOGTHPIENG
Xpnuotoowovouk®mv — Amogdoewv, MéBodor  Afohdynone Emevdivoewv,
Tpanelikn, Zrpatnyikog [poypappatiopnds
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04/07/94-16/07/94

2001-2003

[MapaxorovBnon tov Sov Aglvodg Ogpivod Xyoieiov IMorvkprriiprog
Yrootpiéng Amo@acemyv mov tpaypatoromdnke oto Xavid e Kpntng.

210 Thaicto OpadKNG epyaciog Yo Ty eowkeimon pe To dTfENEVO AOYIGHIKO
mapovcioca epyacio. pov pe titho "Landfill Selection Using the Analytical
Hierarchy Process". H epyocia ypnowomoovce v pébodo AHP ya v
emMAOYN G PEATIOTNG TOMOBEGING YO TNV OTOKOUION TMV CKOLTIIDV TNG TOANG
tov Xaviov

[opakorovOnon tpudv oepvapiov mov odopydvmce m  IIR-Telecoms &

Technology ota avtikeipeva:

e Marketing Telecoms to Corporate Customers (June 25" — 28" 2001,
London, UK)

e Advanced customer profiling for telecom operators (Sept 23™- 26", 2002,
London, UK)

e Customer Relationship Management for Mobile Operators (December
8™-10"™ 2003, Barcelona, SPAIN)

Ad. Exrarwdosvtikn Eureipio otn tprrofadma ekraiosvon

10/2017-09/2018

10/2015-07/2018

10/2015-03/2018

02/2015-07/2018

03/2018-

10/2014-02/2018

6/2013-10/2014

Meroantuyuoké Erineoo

I[IMZX Master in Business Administration (MBA), Tunqua Atoiknong Emiyeipricewv
ka1 Opyavicumv,. EAIL Enipieyn [tuyoxov Epyaciov (4)

Awdokwv oto [IME «Awoiknon Eryeipnocewv — MBAy, TEI AGnvog
Mofnpata: Aoiknon Mdpketivyk, Atebvég Mdpketivyk

Awdokwv oto [IME «Ematiun Oivov kot Zv0ov», TEI AOnvag
MdaOnpa: Emysipnuoticomra-Mavatlpevt [apaymyng ko Mépketivyk
Awdokov oto [IME «Emotiun kot Texyvoloyia Tpopipwvy»

MaOnpa: MéBodor ko Ae€lotnteg Epguvag

Iportuyioxd Exinedo Coufoatikn eknaidcven)

Avominpotg Kabnyntig 6to yvootikd aviikeipevo «Atoiknon Emnyeipnoemv e
éupaon oto Mépketvyk Teyvoroyikav Ipoioviov & Yanpecsiovy

Tunpa Awiknong Emyeipnioenv, avemotuo Avtikng Attikng (PEK 2252/1.B°
15-06-2018)

Avaminpotig Kabnynmg oto yvootikd avtikeipevo «Awoiknon Emyepnoeov pe
éupaon oto Mépketvyk Teyvoloyikav Ipoioviov & Yanpeoiov»

Tunua Awiknong Emiyeipnoewnv, Teyxvoroywkd Exmaidevtikd Topvua AbMvog
(®EK: 1359/t.1” 10-10-2014)

Movipog Emtikovpog KaOnyntg 6to yvooTikd ovIikeipevo «Aloiknoen

Tuquo Awoiknong Emyeipnocsov, Teyvoroywd Exmodevtikd Topopo AbMvag
(OEK: 592/1.I"" 14-6-2013)
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6/2009-6/2013

10/2008-06/2009

10/2003-06/2004

1/11/00-31/12/02

11/1998-02/1999

11/2007-

10/2013-7/2014
10/2015-7/2017

Enikovpoc Kabnyntg oto yvootikd avtikeipevo «Atoiknorn»

TuApa Awiknong Emyeipnoemv, Teyvoroywd Exmadevtikd Topvpo Abnvog
(®EK: 444/1.I"" 12-6-2009)

Emotpovikdc Xvvepydtng (mAnpn npocdvia)

Tunpa Avoiknong Emyepnoemv, Teyvoloywkd Exmaidevticd Tdpovpa AGMvog
Yuvepydng (mAnpn Tpocodvta), Tunua Aoiknong Emyeipnoemv
Teyxvoroyucod Exmoudevtino 1dpvpa Ieipond

Ewonyntg oto lpoypappa EEedikevong «ITAnpopopikn & Awoiknon»

TEI Ilewpaid- Paisley University UK. (Atvan Metontoylokn Exmaidoevon)
Awdokwv I1.A. 407, Tufua Mny/xav Hapoayoyng & Awoiknong
[ToAvteyveio Kprtng

Hpontvyioxd Eninedo (EE’ am06TA0LMS 0VOIKT EKTAIOLLG])

Yvvepyalopevo Exnadevtio [lpocomikd (AEO23 — Mapketivyk I)
Tunpa Aoiknong Emiyeipnioewv ka1 Opyoviopov, EATT

Yvvepyalopevo Exmadevtiko [Ipocomikd (AEO11 — Ewaywyn ot AtoknTikn
Emyeipnoewv ka1 Opyoviocpmv)

Tuqpo Aroiknong Enyeipricewv kol Opyoviopmv, EATT

AS. Ernayysinatiki Epnnsipio

15/12/00-12/06/09

04/05/98-10/12/00

Wind Hellas Telecommunications S.A. - Tuiua Mdapketivyk

Segmentation, Development & Campaigning Manager: YnevBvvog tov
TUHOTOC  avaAvong, oxedlaouod Kot gAéyyov tov BTL  zmpoypdppatog
EMKOWMVIOG TNG €TALPEING, OVATTUEN TEYVIKOV emyEPpNUOTIKAG gvpuiog (BI)
Yo TV VROCTNPEN TOL GTPOUTNYIKOV GYESOCUOV UAPKETIVYK TNG EMXEIPTONG
KOl TOV OVIIOTOW®V TOKTIKGOV Opdcemv, avamtuén moltik®v Customer
Relationship Marketing tng emiyeipnonc.

Yraev0vvog yioo T0 cuviovioud, v ekmaidsvorn kal v afloldynon oudadag
TEVTE ATOUWV.

Nissan Nwk. L. @zoyapdaxng A.E. (Nissan NJT) - Eprnopico Tunpo

Customer Relations Manager: Yme00vuvoc TUUOTOC UE OPUOSIOTNTEC TNV
TOALTIKY] OloElPIoNG TOV OYECEMV TEANTMV, £PEVVEC IKAVOTOINONG TEAUTAOV,
TPOYPOAUUOATE  SLUTNPNONC/EMAVOTPOGEYYIONG TEAUTOV, OEWOAGYNOT SIKTOOL
TOMOEWDV, EKTOIOELOT JIKTOOV TMANCE®V Kal aftersales.

Yre00vvog TupaTog e oppodtdTnTe TO GUVIOVIGUO, TNV EKTOIOELOT Kol TNV
a&10AdyNo”N OUAdOC TEGGAPMY ATOUMY
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01/04/93-31/08/94 MoAivteyveio Kping

YrevBuvoc tov Epyactnpiov Opydvoong & Atoiknong pe  kabrxovta
opybvoong Kot €pguvag KoBmG Kot TapakolovOnong TtV epyacTnploK®V
0OKNGEDY KUl TOV SIMAOUOTIKAV EPYACIOV TOV QOITNTMV.

B. ENIXTHMONIKH KAI EPEYNHTIKH APAXTHPIOTHTA

Evoweépovra: Mapketivyk Teyvoroywav Ilpoidviov kot Yranpeoidv, Awiknon Mdapketvyk,
Awoiknon Zyéoewv pe [eldreg, Aoiknon Kawvotopiag, Yneloxd papketivyk, Entyeipnuoatikotnta.

Bl.Emotnuovikéc ANnuocleveels

B1.2. ANnocleoEIC 6E EMGTNUOVIKG TEPLOOIKA NETA 0o Kpion (35)

1. Giovanis, A., Athanasopoulou, P. Assimakopoulos, C. and Sarmaniotis, C. (2018), “Adoption of
mobile banking services: a comparative analysis of four competing theoretical models”,
International Journal of Bank Marketing, Vol. *, No. *, pp. (Publication acceptance letter).
(Scopus, ABS List, IF = 2.294).

2. Giovanis, A. Assimakopoulos, C. and Sarmaniotis, C. (2018), “Adoption of mobile self-service
retail banking technologies: the role of technology, social, channel and personal factors”,
International Journal of Retail & Distribution Management, Vol. *, No. *, pp. (Publication
acceptance letter). (Scopus, ABS List).

3. Giovanis, A. and Athanasopoulou, P. (2018), “Understanding Lovemark brands: dimensions and
effect on brand loyalty in high-technology products”, Spanish Journal of Marketing-ESIC, Vol. *,
No. *, pp. (Publication acceptance letter). (Scopus).

4. Rizomyliotis, I. Poulis, N, Giovanis, A., Konstantoulaki, K., Kostopoulos. 1. (2017), “Applying
FCM to improve customer loyalty: evidence from the Kuwaiti mobile telecoms industry”, Journal
of Strategic Marketing, Vol. * No.*, pp. (Publication acceptance letter). (Scopus, ABS List).
https://doi.org/10.1080/0965254X.2018.1479720

5. Giovanis, A., Tsoukatos, E, and Vrontis, D. (2018), “Customers’ intention to adopt proximity m-
payment services: empirical evidence from Greece”, Journal of Global Business and Economic
Review, Vol. * No. *, pp. (Publication acceptance letter). (Scopus, ABS List).

6. Giovanis, A., Pierrakos, G., Rizomyliotis, I. and Binioris, S. (2018), “Assessing service quality and
customer behavioral responses in hospital outpatient services: a formative measurement approach”,
International Journal of Quality and Service Sciences, Vol. 10, No. 2, pp. 98-116 (Scopus, ABS
List)

7. Giovanis, A. and Athanasopoulou, P. (2018), “Consumer-brand relationships and brand loyalty in
technology-mediated services”, Journal of Retailing and Consumer Services, Vol. 40, No. 1, pp.
287-294 (Scopus, ABS List, [F =2.919)

8. Giovanis, A. (2017), “The development of loyalty with online services customers”, International
Journal of Strategic Innovative Marketing, Vol. 4 No. 3, pp. 1-16.
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10.

1.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

Konstantoulaki, K., Rizomyliotis, ., Giovanis, A., Conti, V. and Kallandranis, C. (2017),
“sponsoring sports teams with low media exposure: an exploratory investigation on small and
medium sized B2B firms”, International Journal of Marketing Studies, Vol. 9, No. 5, pp. 77-94.

Giovanis, A. and Athanasopoulou, P. (2017), “Brand loyalty drivers of Gen Y-ers in emerging
devices”, Marketing Intelligence and Planning, pp.805-821. (Scopus, ABS List, IF = 1.421).

Giovanis, A.N. and Melanthiou, Y. (2017), “Retailer loyalty in the online context: the influence of
transactional and relational experiences assessment”, Journal of Customer Behavior, Vol. 16 No. 1,
pp. 35-60. (ABS List).

Giovanis, A., and Tsoukatos, E. (2017), “An integrated model of the effects of service evaluation,
corporate image and switching barriers on customer loyalty”, Journal of Transnational
Management, Vol. 22 No.1, pp. 4-24. (Scopus, ABS List)

Giovanis, A., Zondiros, D. and Tomaras, P. (2016), “Investigating the consumer-brand
relationships’ development for technology-mediated self-services using the relationship
commitment paradigm”, International Journal of Internet Marketing and Advertising, Vol.10, No.3,
pp.186 — 206 (Scopus, ABS List).

Giovanis, A. (2016), “Consumer-brand relationships’ development in the mobile internet market:
evidence from an extended relationship commitment paradigm”, Journal of Product and Brand
Management, Vol. 25 No6, pp. 568-585. (Scopus, ABS List, IF =2.757).

Athanasopoulou, P. and Giovanis, A.N. (2015), “The effect of respect and rapport on relationship
quality and customer loyalty”, Journal of Customer Behaviour, Vol. 14 No. 4, pp. 331-351. (ABS
List).

Giovanis, A.N. and Pierrakos G. (2015), “Symmetric and asymmetric effects of primary healthcare
attributes on patient satisfaction: Do they vary across patients?”, The Marketing Review, Vol. 15
No. 4, pp. 439-463. (ABS List).

Giovanis, A.N., Athanasopoulou, P. and Tsoukatos, E. (2015), “The role of corporate image and
switching costs in the service evaluation process: evidence from the mobile telephony industry”,
EuroMed Journal of Business, Vol. 11 No. 1 pp. 132 - 158 (Scopus, ABS List)

Giovanis, A.N., Athanasopoulou, P. and Tsoukatos, E. (2015). “The role of service fairness in the
service quality — relationship quality — customer loyalty chain: An empirical study”, Service Theory
and Practice, Vol. 25 No. 6, pp. 744-776. (Scopus, ABS List, IF = 1,286)

Athanasopoulou, P., Giovanis, A. and Avlonitis, G.J. (2015). “Marketing strategy decisions for
brand extension success”, Journal of Brand Management, Vol. 22 No. 6, pp. 487-514 (Scopus, ABS
List, IF = 1,564).

Giovanis, A. (2015), “Relationship quality and consumer loyalty in high-tech services: the dual role
of continuance commitment”, International Journal of Strategic Innovative Marketing, Vol. 2 No.
2, pp. 1-15.

Sahinidis, A.G. and Giovanis, A.N. (2014). “Exploring the factors promoting entrepreneurial
intentions among female university students”, Journal of Regional Socio-Economic Issues, Vol. 4,
No. 3, pp. 6-25.

Giovanis, A.N. and Athanasopoulou, P. (2014). “Gaining customer loyalty in e-tailing
marketplaces: the role of e-service quality, e-satisfaction and e-trust”, International Journal of
Technology Marketing, Vol.9 No. 3, pp. 228-304. (Scopus)
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23.

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

Giovanis, A. N., Zondiros, D., and Tomaras, P. (2014). “The antecedents of customer loyalty for
broadband services: the role of service quality, emotional satisfaction and corporate image”,
Procedia-Social and Behavioral Sciences, Vol. 148, pp. 236-244, doi:10.1016/j.sbspro.
2014.07.039 (Scopus)

Politis, Y., Giovanis, A., and Binioris, S. (2014). “Logistics service quality and its effects on
customer satisfaction in the manufacturing companies’ supply chains: Empirical evidence from
Greece”, Journal of Modelling in Management, Vol. 9 No. 2, pp. 215-237 (Scopus).

Giovanis, A. and Tsoukatos, E. (2013). “On the relationships between logistics service
deliverables, customer satisfaction and loyalty in industrial supply chains”, Journal for
International Business and Entrepreneurship Development, Vol.7 No.1, pp. 63-80.

Sahinidis, A.G., Giovanis, A. and Sdrolias, L. (2012), “The role of gender on entrepreneurial
intention among students: an empirical test of the theory of planned behavior in a Greek
university”, International Journal on Integrated Information Management, Vol.1 No.2, pp. 61-79.

Giovanis, A., Binioris, S. and Polychronopoulos, G. (2012). “An extension of TAM with IDT
model and perceived risk in the adoption of Internet banking services in Greece”, EuroMed Journal
of Business, Vol. 7 No.l, pp. 24-53. (Scopus; ABS List, Emerald Literati\2013 Highly
commended Award)

Giovanis, A., Tomaras, P. and Zondiros, D. (2012). “Suppliers logistics service performance and its
effect on retail stores managers behavioral intentions”, Procedia Social and Behavioral Sciences,
Vol. 73, pp. 302-309, DOI: 10.1016/j.sbspro.2013.02.056 (Scopus)

Giovanis, A., (2011). “Factors affecting Greek internet users' intentions to adopt online shopping:
the perspective of an extended technology acceptance model”, International Journal of Technology
Marketing, Vol. 6 No. 4, pp. 290-304. (Scopus).

Fragkos, K.C., Frangos, C.C., Sotiropoulos, 1., Giovanis, A., Tilikidou, 1. Manolopoulos, 1. (2011).
“Prevalence and risk factors of eating disorders in Greek undergraduate students”, European
Psychiatry, Vol. 26, Supplement 1, pp.717-721. (Scopus, IF =3.702).

Tsirintani, M., Giovanis, A. and Binioris, S. and Goula, A. (2010). “A new modeling approach
investigating the relationship between quality of health care services and patient satisfaction”,
Nosileftiki, Vol. 49 No. 1, pp. 40-52. (CINAHL, Scopus)

Giovanis, A. and Skiadas, C. H. (2007). “A new modeling approach investigating the diffusion
speed of mobile telecommunication services in EU-15", Computational Economics, Vol. 29 No. 2,
pp. 97-106. (Scopus, ABS List, IF =0.514)

Giovanis, A. and Skiadas, C. H. (1999). “The method of local linearization for the solution of
stochastic innovation diffusion models”, Foundation of Computing and Decision Sciences, Vol. 24
No.3, pp. 141-152. (Scopus)

Giovanis, A. N. and Skiadas, C. H. (1999). “A stochastic logistic innovation diffusion model
studying the electricity consumption in Greece and USA”, Technological Forecasting and Social
Change, Vol. 61 No. 3, pp. 235-246. (Scopus, ABS List, IF = 0.798)

Skiadas, C. H. and Giovanis, A. N. (1997). “A stochastic Bass innovation diffusion model studying
the growth of electricity consumption in Greece”, Applied Stochastic Models in Business and
Industry, Vol. 13 No. 2, pp. 85-101. (Scopus, IF = 0.228).
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B1.3. Emetnuovikéc onpocievsslc vao owadkocia Kpiong (2)

1. Athanasopoulou, P., Giovanis, A. and Karounis, V. (2018), “Customer Involvement in New
Service Development: Past Research, Contemporary Issues and Future Challenges” Journal of
Services Theory and Practice (under review) (Scopus, ISI, ABS List)

2. Athanasopoulou, P, and Giovanis, A. (2017), “How service providers can use social media to
enhance brands”, Journal of Services Marketing (under review) (Scopus, ISI, ABS List).

B1.4. Emetnuovikec 0nuocieveels o€ TOnove pe cvAroyéc apdpmv neta omté kpion (8)

1. Giovanis, A., Athanasopoulou, P., and Mamalis, S. (2017). “Consumer-brand relationship
development process in the context of online booking services: the role of cognitive and affective
drivers”, in Strategic Innovative Marketing, A. Kavoura et al. (eds), Springer Proceedings in
Business and Economics, pp. 213-220 (ISBN 978-3-319-56287-2).

2. Pierrakos, G. Latsou, D. Platis, C., Goula, A., Giovanis, A.N. and Pateras, J. (2016). “Assessment
of Inhabitants’ Health Care Needs in Local Community”, in Strategic Innovative Marketing, A.

Kavoura et al. (eds), Springer Proceedings in Business and Economics, pp. 391-397 (ISBN 978-3-
319-33865-1)

3. Papakyriakopoulos, D., Karagiannaki, A., Giovanis, A. and Binioris, S. (2012). “Designing a
decision support system to prevent products missing from the shelf”, in Fusing DSS into the Fabric
of the Context, A. Respicio & Burstein F. (eds.), IOS Press, Amsterdam, NL., pp. 423-434. (ISBN
978-1-61499-072-7). (Scopus)

4. Giovanis, A. and Skiadas, C. H. (2007). “Development and application of mathematical models for
internet access technology substitution”, in Recent Advances in Applying Stochastic Modeling and
Data Analysis, C. H. Skiadas (eds.), World Scientific Publishing Co. Pte. Ltd, Singapore, pp. 277-
286. (ISBN-13 978-981-270-968-4)

5. Giovanis, A., Kostakis, H., Kostakis, K. (2003). “The effects of service quality, perceived value,
and customer satisfaction on post-purchase behavior of business customers: An empirical study of
air travel industry”, Global Issues on Business, T. Papanikos & C. Veloutsou (eds.), ATINER Press,
Athens, GR, Vol. 3, pp. 325-335. (ISBN 960-87822-2-8).

6. Giovanis, A. N. and Skiadas, C. H. (1995). “Forecasting electricity consumption by applying
stochastic modeling techniques: The case of Greece”, in Advances in Applied Stochastic Modeling
and Data Analysis, J. Janssen, C. H. Skiadas and C. Zopounidis (eds.), Kluwer Academic
Publishers, Boston, US, pp. 85-100. (ISBN 978-0-7923-3564-1)

7. Skiadas, C. H., Giovanis, A. N., and Dimoticalis, I. (1994). “Investigation of stochastic differential
models: The Gompertzian case”, in Selected Topics on Stochastic Modelling, R. Gutierez, M.
Valderama (eds.), World Scientific Pub Co Inc., pp. 296-310. (ISBN 9810218044)

8. Skiadas, C. H., Giovanis, A. N., and Dimoticalis, 1. (1993). “A sigmoid stochastic growth model
derived from the revised exponential”, in Applied Stochastic Models and Data Analysis, J. Janssen
and C. H. Skiadas (eds.), World Scientific Publ. Co., pp. 864-870. (ISBN 9810214367)
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B1.5. EmetnuovikES 01 H0GIEVGELS GE TPUKTIKG O1EOVAY GLVESPIOV neETE amod Kpicn apdpov (29)

1. Athanasopoulou, P. and Giovanis, A. (2018), “Social media and marketing strategy in educational
services”, Proceedings of 11th Annual EuroMed Conference of the EuroMed Academy of Business,
September 12-14, 2018, Valletta, Malta, pp. 841-854. (ISBN: 978-9963-711-67-3 and ISSN 2547-
8516).

2. Giovanis, A., Athanasopoulou, P. and Kavoura, A. (2018), “Exploring the effects of service
branding on brand relationship quality and brand performance: Evidence from the mobile
telecommunications industry”, Proceedings of 6th International Conference on Contemporary
Marketing Issues (ICCMI), June 27-29, Athens, Greece, pp. 49-58 (ISBN: 978-960-287-156-0).

3. Athanasopoulou, P., Giovanis, A.N., Karounis, V., Tsoukatos, E. (2017), “Involving Customers In
New Service Development: Past, Present And Future”, Proceedings of 10th Annual EuroMed
Conference of the EuroMed Academy of Business, September 13-15, 2017, Rome, Italy, pp. 141-
149. (ISBN 978-9963-711-56-7).

4. Giovanis, A., and Athanasopoulou, P. (2017), “Factors Influencing the Adoption of M-Banking in
Greece”, Proceedings of 5th International Conference on Contemporary Marketing Issues
(ICCMI), June 21-23, Thessaloniki, Greece, pp. (ISBN: 978-960-287-156-0).

5. Giovanis, A., and Athanasopoulou, P. (2016), “Drivers of customer loyalty in fast fashion
retailing: do they vary across customers?”’, Proceedings of 9th Annual EuroMed Conference of the
EuroMed Academy of Business, September 14-16, 2016, Warsaw, Poland, pp. 863-873. (ISBN:
978-9963-711-43-7).

6. Athanasopoulou P, Karounis V. and Giovanis, A.N. (2016), “Customer involvement in new service
development: a review & research agenda, Proceedings of 4rd International Conference on
Contemporary Marketing Issues (ICCMI), June 22-24, Crete, GR, pp. 96-97

7. Giovanis, A., Athanasopoulou, P. (2016), “The effects of brand identity on loyalty in online
retailing: the role of value, satisfaction, trust and commitment”, Proceedings of 4" International
Conference on Contemporary Marketing Issues (ICCMI), June 22-24, Crete, GR, pp. 374-382.

8. Athanasopoulou, P. and Giovanis, A. (2015), “The role of social media in the marketing strategy
of fitness centres”, Proceedings of 8th Annual EuroMed Conference of the EuroMed Academy of
Business, September 16-18, Verona, Italy, pp. 186-192. (ISBN: 978-9963-711-37-6).

9. Giovanis, A., Pierrakos, G., Panagiotakopoulou, K. and Sarris, M. (2015), “Linking service quality
to emotional responses and behavioral intentions for primary healthcare services: a formative
measurement specification”, Proceedings of 8th Annual EuroMed Conference of the EuroMed
Academy of Business, September 16-18, Verona, Italy, pp. 1019-1032. (ISBN: 978-9963-711-37-6).

10. Giovanis, A., Athanasopoulou, P. (2015), “The impact of consumer-brand relationships on brand
loyalty: evidence from the high-tech service context”, Proceedings of 3" International Conference
on Contemporary Marketing Issues (ICCMI), 30 June — 2 July, London, UK, pp. 229-238. (Overall
Contribution to the Conference Award)

11. Athanasopoulou, P. and Giovanis, A. (2014) “Antecedents and consequences of relationship quality
in high credence services”, Proceedings of 22nd International Colloquium on Relationship
Marketing — ICRM, 8-10 September, 08th-10th September 2014, Newcastle Upon Tyne, UK, pp.
92-96
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12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

Athanasopoulou, P., Giovanis, A. and Binioris, S. (2014), “The effect of respect and rapport on
relationship quality and customer loyalty”, Proceedings of 7th Annual EuroMed Conference of the
EuroMed Academy of Business, September 18-19, Kristiansand, Norway, pp. 160-170. (ISBN: 978-
9963-711-27-7).

Giovanis, A., Pierrakos, G., Kyriakidou, N., Yfantopoulos, J., Goula, A., Latsou, D., Tomaras, P.
and Sarris, M. (2014), “Service quality asymmetric effect on patient satisfaction for primary
healthcare services”, Proceedings of 7th Annual EuroMed Conference of the EuroMed Academy of
Business, September 18-19, Kristiansand, Norway, pp. 809-822. (ISBN: 978-9963-711-27-7).

Giovanis, A., Zondiros, D., and Tomaras, P. (2014), “Examining the antecedents of customer
loyalty in a tech-mediated continuous purchasing service using an extended investment model
perspective”, Proceedings of 2" International Conference on Contemporary Marketing Issues
(ICCM]I), June 18-20, Athens, Greece, pp. 1136-1143.

Giovanis, A., Athanasopoulou, P. (2014), “The role of continuance commitment in the relationship
quality-customer loyalty link”, Proceedings of Hellenic Open Business Administration Conference,
Vol.4, March, 7-8, Athens, Greece. (ISBN: 978-960-538-950-5)

Giovanis, A., Athanasopoulou, P. (2014). “Relationships among service quality, satisfaction, trust
and loyalty in e-tailing”, Proceedings of American Marketing Association: International Service
Research Conference (SERVSIG 2014), June 13-15, Thessaloniki, Greece.

Giovanis, A., Athanasopoulou, P., and Tsoukatos, E. (2013). “Service fairness, service quality and
relationship quality evaluation effects on customer loyalty”, Proceedings of 6" Annual EuroMed
Conference of the EuroMed Academy of Business, October 23-24, Estoril, Portugal, pp. 1000-1018.
(ISBN: 978-9963-711-16-1).

Tsoukatos, E. and Giovanis, A. (2013). “Gender role stereotypes and requisite management
characteristics: evidence from Greece”, Proceedings of 6" Annual EuroMed Conference of the
EuroMed Academy of Business, October 23-24, Estoril, Portugal, pp. 2677-2680. (ISBN: 978-9963-
711-16-1).

Pierrakos, G., Kyriakidou, N., Yfantopoulos, J., Goula, A., Giovanis, A., Latsou, D. and Sarris, M.
(2013). “Primary health care services evaluation in Greece”, Proceedings of 6" Annual EuroMed
Conference of the EuroMed Academy of Business, October 23-24, Estoril, Portugal, pp. 1735-1748.
(ISBN: 978-9963-711-16-1).

Giovanis, A.N. (2013). “The effects of perceived value, brand satisfaction and brand trust on brand
loyalty of high-tech products: evidence from the young adults’ behavior”, 3™ International
Conference: Quantitative and Qualitative Methodologies in the Economic and Administrative
Sciences, May 23-24, Athens, Greece, pp. 211-217, (ISBN: 978-960-98739-4-9).

Giovanis, A. (2013). “A higher-order formative e-commerce customer satisfaction index”,
Proceedings of 1" International Conference on Computer Supported Education, Special Track:
New Trends and Technologies for Marketing, Management, Economics and Information
Processing, WSEAS International Conferences 14-16 May 2013, Vouliagmeni Beach, Athens,
Greece, pp. 97-102 (ISBN: 978-1-61804-187-6).

Sahinidis, A.G. and Giovanis, A.N. (2013). “Extending the theory of planned behavior with
individual differences to better predict entrepreneurial intentions among female university
students”, to be presented in 3rd GMLG Conference on Entrepreneurship, January 17 to 19,
Luneburg, Germany.
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23. Giovanis, A., Tsoukatos, E. and Athanasopoulou, P. (2012). “Understanding the relationships of
LSQ, satisfaction and loyalty in manufacturing supply chains”, Proceedings of 5" Annual EuroMed
Conference of the EuroMed Academy of Business, October 4-5, Glion-Montreux, Switzerland, pp.
693-710. (ISBN: 978-9963-711-07-9).

24, Gkika, E. and Giovanis, A. (2012). “Factors affecting the adoption of new technologies: empirical
investigation in the banking system of a Balkan country”, Proceedings of 4th International
Conference: The Economies of Balkan and Eastern Europe Countries in the Changed World
(EBEEC), May 11-13, Sofia, Bulgaria, pp. 608-617. (ISBN: 978-960-363-042-5 — ISSN: 1792-
4383)

25. Giovanis, A. (2011). “Predicting internet users’ intentions to use online shopping: Empirical
evidence using an extended technology acceptance model”, Proceedings of 4" Annual EuroMed
Conference of the EuroMed Academy of Business, October 20™ -21*, Elounda, Crete, Greece, pp.
723-737. (ISBN: 978-9963-711-01-7).

26. Giovanis, A., Binioris, S. and Polychronopoulos, G. (2009). “Developing and testing a model
explaining customer connative loyalty formation in the mobile telecommunications industry”,
Proceeding of 2nd International Conference on Quantitative and Qualitative Methodologies in the
Economic and Administrative Sciences, May 25-27, Athens, Greece, pp. 164-172. (ISBN: 978-960-
98739-0-1).

27. Giovanis, A., Frangos, C. and Papathanassiou, D. (2009). “Predicting customer retention across
cohorts using limited information”, Proceeding of 2nd International Conference on Quantitative
and Qualitative Methodologies in the Economic and Administrative Sciences, May 25-27, Athens,
Greece, pp. 173-178. (ISBN: 978-960-98739-0-1).

28. Giovanis, A., Binioris, S. Tsirintani, M. and Novas, D. (2009). “Factors affecting internet banking
usage behavior: An empirical investigation of Greek customers”, Proceeding of 2nd International
Conference on Quantitative and Qualitative Methodologies in the Economic and Administrative
Sciences, pp. 155-163. (ISBN: 978-960-98739-0-1). (2 erepoava@opés)

29. Giovanis, A. N., and Skiadas, C. H. (1995). “Studying the growth of the electricity consumption in
Greece using a stochastic innovation diffusion model”, Proceedings of the 7th International
Symposium of Applied Stochastic Models & Data Analysis, Dublin, IR, June 12-15, pp. 226-237.

B1.6. Emotnuovikec 0nHoociedeEls 6€ TPUKTIKA £OVIKOV cuvedpimy neTd 0é Kpion apdpov (6)

1. Tsirintani, M., Giovanis, A., Binioris, S. and Polychronopoulos, G. (2009). "Investigating the
relationships among ERP systems success dimensions in health care industry", Proceedings of 21st
Conference of Hellenic Operations Research Society (HELORS), G. Dimas (ed.), May 28-30,
Athens, Greece, pp. 173-186.

2. Nooag, A., I'opavng, A., Topwvtavn, M. & Maiviopng, A. (2009). “A&loldynon ¢ kavoroinomng
aclevov amd 1o TEPIPEPEIOKO GVOTNHA VYEiag e TN xpNor HeBddwv moivkpirhiplag aviivons”,
Ilpaxuika 21" Xvveopiov EMnvikic Evaupeiog Emyeipnoioxav Epeovav, T'. Afpog (ex3.), Mdrog
28-30, AOMva, Topog A, oeh. 323-334.

3. Giovanis, A., Kostakis, H. Kostakis, K., Kosseri, E., Giannakopoulos, L. Papaelias, T. and
Polychronopoulos, G. (2006). “User satisfaction with mobile services - The case of Greek market”,
Proceedings of 18teen Conference of Hellenic Operations Research Society (HELORS): Planning,
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Information Retrieval and Knowledge Management, G. Paparizos and N. Samaras (eds.), Junel5-
17, Kozani, Greece, Vol. 1, pp. 327-338.

4. Giovanis, A., (2002). “The impact of negative and positive attribute-level evaluation on overall
satisfaction: The case of after sales service industry”, Proceedings of the 15th Conference of Greek
Statistical Institute, loannina, Greece, pp. 195-205.

5. Twpéavne, A. & Zxwdds, X. (2000). “TIpoPreyn g dbdoons vémv TPoidvimv Le TN Xpnom
duvapukdv povtéhwv”, Hpaxtika 1200 [aveAlnviov Xvvedpiov Zraniotiknig, Lnétoeg, oel. 182-191.
6. Twpavng, A. & Xxwddg, X. (1998). “Extiunon mapopétpmv kol mpofreyn GTO(ACTIKOV LOVIEA®V

duadoong pe ™ pEBodo ¢ tomikng ypapukomoinong”, lpoktixa 11ov Iavellnviov Xvvedpiov
2roniotikhg, Xovid, oel. 495-507.

B1.7. Hopovoiacsic 6€ cuvEdpra (3)

1. Avlonitis, G, Theodoridis, P, and Giovanis, A. (2017). “Marketing Barometer: What High
Performing Companies Do Differently in Marketing”, 5th International Conference on
Contemporary Marketing Issues (ICCMI), June 21-23, Thessaloniki, Greece

2. Giovanis. A.N. and Frangos, C. (2010). “Forecasting broadband penetration in Greece using a
flexible stochastic innovation diffusion model”, 2nd International Conference on Stochastic
Modeling Techniques and Data Analysis, June 8-11, Chania, Crete, Greece.

3. Giovanis, A. N. and Skiadas, C. H. (2007). “Assessing the importance of tourism external
information sources in the formulation of domestic vs. non domestic vacation plans”, In Book of
Abstracts of Xllth Applied Stochastic Models and Data Analysis International Conference, C.
Skiadas (Ed.), May 27 - June 1, Chania, Crete, Greece, p.70.

B1.7. Avo@op£c 6T0 EMGTNUOVIKO £pY0

Cited by VIEW ALL

All Since 2013
Citations 453 329
h-index 12 10
1M0-index 13 10

40
I I I I I | | | 0
2011 2012 2013 2014 2015 2016 2017 2013 .

https://scholar.google.gr/citations?user=In1 Y XmwAAAAJ&hl=en
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B1.8. Teyvikéc Mehétec

Kootdaxng, K., [Toraniiag, ., Navvakoémovrog, A., [ToAvypovorovrog, I'. & TMoPavng, A. (2007). “H
EMIOPACT] TOV EMTEIOV TOLOTNTAG TOV TPOCPEPOUEVMV VINPEGIOV GTN SWUOPOOCN TNG IKAVOTOINoNG
Kol NG motdtTag TV TEAdTdV: Eeoppoyn otov kAGdo g kwntig migemviag otnv EAAGSA”,
Melén oto mhaiclo tov mpoypaupoatoc APXIMHAHE I: Evioyvon Epegvvnrikov Opddwv oto TEI
(EEOT).

B1.9. ANnocievoeIg 68 EMOYYEALOTIKG TEPLOOIKD,

Avlonitis, G, Theodoridis, P, and Giovanis, A. (2017). “Marketing Barometer: Highlighting the most
effective marketing practices”, Diamonds of the Greek Economy 2017, pp. 42-45.

B2. Zopupnetoyn o€ £PELUVNTIKG TPOYPANNATO,

e TITAOZ: MgOodoroyia Arordynong e Ilapoyms tov Yanpeoraov potofadpiag ®povtidog
Yyeiog otnv Tomkn Kowvovie ko Anpovpyia Eyyeiproiov Texkpunpropévng Teyvoyvmoiog

®OPEIZ: YIIEII® - TEI Afnvag (Ilpoypappo APXIMHAHY III: Evioyvon Epgovntikeov Opddmv
tov TEI Anvoac)
XPONIKH AIAPKEIA: 2013 — 2015

e TITAOZX: H emidopaocn tng Howétnrag tov Ilpoceepopevav Yanpeosiav 6t Alapdépomen g
Ixavomoinong kot ¢ Motéttog Tov [ehatdv

®OPEIZ: YIIEIN® - TEI Iepad (Mpodypapupe APXIMHAHE I: Evioyvon Epevvnrikeov Opddwv
tov TEI [epord)
XPONIKH AIAPKEIA: 2004 — 2006

e  TITAOZXZ: Ipaxtiki] Acknon ZmovdasTdv 100 THRATOG Atoiknong Emyaipiiceav

®opeic: TEI Adnvag — Tp. Aoiknong Emiyeipricemv
XPONIKH AIAPKEIA: 2011-2014

o TITAOZ: Opyavortu] Avadorapdpmon Tov EOvikov Idpvpatoc Aypotik@v Epgvvav

DOPEIX: IToAvteyveio Kprng - Ergon Consultants S.A.
XPONIKH AIAPKEIA: 1995 - 1996

B3. Akodonnaikny/Erayysinatiki Avayvopion

B3.1. BpaBsvosic

Emerald Literati\EJB 2013- Highly commended Award yio v gpyacia

Giovanis, A., Binioris, S. and Polychronopoulos, G. (2012). “An extension of TAM with IDT
model and perceived risk in the adoption of Internet banking services in Greece”, EuroMed Journal
of Business, Vol. 7 No.1, pp. 24-53

Overall Contribution to the Conference Award octo 3° International Conference on Contemporary
Marketing Issues yio v gpyacia
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Giovanis, A., Athanasopoulou, P. (2015), “The impact of consumer-brand relationships on brand
loyalty: evidence from the high-tech service context”, Proceedings of 3 International Conference
on Contemporary Marketing Issues (ICCMI), 30 June — 2 July, London, UK, pp. 229-238.

B3.2. IIpookAoEig Yo o1areén 6€ GLVESPLO/MNUEPTDES

2007 Utilizing CRM Data to Ensure Customer Loyalty and Reduce Churn, Monaco, FR.
IIpdorinon yw dddeén otov topéa tov CRM amod to IIR Telecoms & Technology.
YoppeTELOVTEG: AVAOTEP GTEAEYN EMYEPNCEMV KIVNTHG/GTaOEPTG TNAEQ®VING Ko internet
and v Evponn kot v Apepikn.

2003 Discover the Characteristics of your Customers, London, UK.

[Ipdokinon yia d1dAeén otov topéa tov CRM amd to [IR Telecoms & Technology
Yoppetéyovres: Avatepa GTEAEYN ENLXEPNOEOV KIVNTNG TNAEP@Viag amd v Evpdm .

B3.3. Zvpupuetoyn oe sTioTNUOVIKES/ 0P YOVOTIKES ETITPOTES GUVEOPIOV

o Méhog NG ekdoTIKNG opddag tov meprodikov Journal of Integrated Information Management
http://ejournals.teiath.gr/index.php/JIIM

e Méhog g Emotpovikig Emtponiig tov 5™ International Conference on Contemporary Marketing
Issues (ICCMI), June 21-23, 2016 Thessaloniki, Greece

e Méhog g Emomnpovikig Empomic tov 5" International Conference on Strategic Innovative
Marketing, IC-SIM, September 23-26, 2016, Athens, Greece

e Méhog g Emompovikig Emtpomig tov 4" International Conference on Strategic Innovative
Marketing, IC-SIM, September 24-27, 2015, Mykonos, Greece

e Méhog g Emompovikig Emtpomig tov 3™ International Conference on Strategic Innovative
Marketing, IC-SIM, September 1-4, 2014, Madrid, Spain.

e Méhog g Emompovikiic Emtponfic tov 2™ International Conference on Strategic Innovative
Marketing, IC-SIM, September 13-17, 2013, Prague, Czech Republic

e Mélog ¢ Emompovikic Emtpomig tov 3™ International Conference on Quantitative
Methodologies in the Economic and Administrative Sciences, Athens, Greece, May 23-24, 2013.

e Méog ¢ Opyavetikig Emtpomic tov 2™ International Conference on Quantitative
Methodologies in the Economic and Administrative Sciences, Athens, Greece, May 25-27, 2009.

o Mélog tg Emotmpoviknig Emutpomic tov Biannual International Conference on Stochastic
Modeling Techniques and Data Analysis (¢£tog 0o mpaypatorombei to 17° cuvédpro oto Aovdivo).

e  Bonfog otv opydvwon tov 6th International Symposium on Applied Stochastic Models and Data
Analysis, Chania, Crete, GR, May 3-6, 1993.

B3.4. A&loAoyNTC ETIGTNUOVIKAV £pYOGLOV (academic reviewer) yio To TEPLOOIKA KUL GUVESPLOL:

e  Marketing Intelligence and Planning (Scopus, ABS, SSI)

e Journal of Information Management (Scopus, ABS, SSI)

e  Total Quality Management and Business Excellence (ABS List)
e  Journal of Consumer Behavior (Scopus, ABS, SSI)

e  Cornel Hospitably Quarterly (Scopus, SSI)
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e Journal of Promotion Management (Scopus)

o  Technological Forecasting and Social Change (Scopus, ABS List, SSI)

e  Sinergie Italian Journal of Management

e Journal of Customer Behavior (ABS List)

e Journal of Product and Brand Management (Scopus, ABS List, SSI)
e  European Journal of Marketing (Scopus, ABS, SSI)

e  EuroMed Journal of Business (Scopus)

e  Anatolia: An International Journal of Tourism & Hospitality Research (Scopus)

e Journal of Modeling in Management (Scopus)

e  The Service Industries Journal (Scopus, ABS CSSI)

e 6" 7" 8" 9™ 10™ Annual EuroMed Conference of the EMAB, Sep. 23rd -24th, Estoril, Portugal

e  Advances in Data Analysis: Theory and Applications to Reliability and Inference, Data Mining,
Bioinformatics, Lifetime Data and Neural Networks, C.H. Skiadas (Ed.).

B3.5. Xvvtovioudc cuvedprace®v g cuvEopra (Conference session’s chairing)

2011

2012

2013

2014

2017

2017

2017

B3.6

4™ Annual EuroMed Conference of the EuroMed Academy of Business, October 20" -21°,
Elounda, Crete, Greece (chairman of the Social Media Marketing’s session)

5™ Annual EuroMed Conference of the EuroMed Academy of Business, October 4™ _5th,
Monteux, Switzerland (chairman of Marketing’s sessions)

6™ Annual EuroMed Conference of the EuroMed Academy of Business, Sep. 23" -24"™,
Estoril, Portugal (track chair organization and chairman of the Marketing’s session)

7™ Annual EuroMed Conference of the EuroMed Academy of Business, September 18-19,
Kristiansand, Norway (track chair organization and chairman of the Marketing’s session)

Sth International Conference on Contemporary Marketing Issues (ICCMI), June 21-23,
2016 Thessaloniki, Greece (chairman of the Marketing’s session)

10" Annual EuroMed Conference of the EuroMed Academy of Business, Sep. 13-15,
Rome, Italy (track chair organization and chairman of the Marketing’s session)

11" Annual EuroMed Conference of the EuroMed Academy of Business, Sep 12-14,
Valletta, Malta, (chairman of Marketing sessions)

. Méhoc Emotnuovikov/Exayysinotik@v Opdao ov

2015
2012
2012
2008
2009

2005
1999

[Ipoedpevov ka1 cuvtoviotg ¢ Epguvntikig Opddog oe Bépato Branding tov EuroMed
Research Business Institute (http://emrbi.org/branding-group/)

Méhog tov ekmandevtikod mpocmmikoy tov Ebvikov Kévipov Anudoiog Atoiknong ko
Avtodioiknong (EKAAA)

Méhog ¢ Evponaikng Axadnuiog Marketing

Méhog ¢ EAAnvikng Akaonuiog Marketing (EAAM)

Méhog ™ EAAnvicnig Etaipeiog Emyeipnowokdv Epevvav (EEEE).

Méhog Tov A.XZ g EEEE ywa tqv tepiodo 2011-2012

Méhog tov TEE

Méhog tov EAAnvicod Xtatiotikot Ivotitovtov (EXI)
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B3.6. Méloc Emtpon®v

2017 Méloc g Emitpomnic A&ioAdynong kou BaBpordynong tov Etoiov Geopod tov

Bpafeiov Apioteiog 6to Mdapketivyk http://mea-eim.gr/epitropes

I'. EKITATAEYTIKH APAYXTHPIOTHTA

I'l. Avdaokario poONpndTey 6€ TPORTLYLOKO £Nited0 (cuuPaTiK) EKTAIOLLGT)

"ETOX MAGHMA TMHMA IAPYMA
2017- Blopnyavicd Mépketivyx Awoiknon Emyeprcemv ITAAA
2017- Aebvég Mapretivyk Avwoiknom Enyepricewv ATEI Abnvocg
2014- Younepipopd Katavaiot Awiknon Emyeprcewv I[MTAAA
2014- Mapwerivye Tepvohoywdy | s Empyerpiieav ATEI Abfiva
[poidvrav & Kovotopiog non BrEpn ves
2014-2017 Mépretvyk Otvorv & Totdv gmz‘v"mg & Texvohoyiog | 4 TR Agrvoc
2013-2016 Hlextpovikd Eumopro Awiknon Emyeprcewv ATEI Abnvog
Awolknon & Mdapxetvyk , , ,
2012- Ymnpeotév Avwoiknon Enyepricewv ATEI ABnvag
2009- Apyéc Mdapxetivyk Avwoiknon Enyepricewv ATEI ABnvag
2009-2012 Awixnon Zyéoewv [ehatdv
— Customer Relationship Awoiknon Emyepncemv ATEI ABnvag
Management (®+E)
1998-1999 MépKeTivyk MT])’(/K(DV Hapaywyng & Ho?ywrsxvsw
Avoiknong Kpng
20132014 Opyowm’cn & Awoiknon Oworkoylag & Teyvohoylag ATEI AB#vac
Emyepnoeav [Totwv
2013-2014 MebBodoroyia g Epevvag Awiknon Emyepnoewv ATEI Abnvog
Aebvéc Management & , , ,
2012- o Awotknon Emnyeipniceamv ATEI Abnvog
2011-2014 Business Process Awiknon Emygipnoeov ATEI Abnva
Reengineering nomn Bretpn vas
2009-2015 Awotknon Iapaywyng Awotknon Emnyeipniceanv ATEI Abnvog
209-2012 (A(;(J):E;]Gﬂ Ohucig Todmrag Aoiknon Enyeipnocmv ATEI Adfvag
2003-2004 ZtoatioTiki Tov Emyeipnoeov | Aloiknon Emyepricenv ATEI ITepod
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ITocotucég MéBodot ot , , .
2003-2004 Atofxnon Emuepiioemy Awoiknon Enyeipriceav ATEI Iepona
2002-2002 Emyeipnooxn Atoiknon Awoiknon Emyeprcemv ATEI Ilepod

I'2. Avdaokorio podnpudrov o€ TpontTuyloko cminedo (EE 0m00TA6EME OVOIKTI) EKTOIOELoN)

"ETOX MAGHMA TMHMA IAPYMA
2017- Ewcaymyn oto Mdapketivyk
2017- Sounepipopd Katavariot
Awoiknon Emyepricemv kot
Mdprketivyk Bliopnyoavikdv Opyocgtc::ubv xEwt EAII
2017- Avyopadv kon Atoiknon
I[oAncewv
2017- Aebvég Mdpketivyk-
H\extpovikd Mapketivyk
2013-2014 Ewcaywyn ot Awoiknon
2015-2017 Emyeipnoeov
2013-2014 ) )
2015-2017 Awtxnon Hapoywyng Awoixnon ]jlmxap'r']cssmv KoL | oA
Opyavicumv
2013-2014 Awiknon AvBporivov
2015-2017 [T6pav
2013-2014 Aebvéc Oucovopuxd
2015-2017 IepBarrov
I'3. Aookario pedNUAETOV 6 HETUMTUYLOKO ETINESO
"‘ETOX MAGHMA TMHMA IAPYMA
2017-2018 En}Bkswn TTUYAKDY EPYACLOV 4) oe Oéuata MBA EAII
Mapketvyk ko Atoiknong Emyeipricewmv
, . Awoikmon ATEI
2015- Awoiknon Mapxetvyk (TEIATH MBA) Eniyeiphiosov ABvac
. . Awoikmon ATEI
2015- Aebvéc Mapretivyk (TEIATH MBA) Emneiphiosoy Adfvoc
2015- Emyeipnuoatikotnta - Mévatluevt Hopaymyng Owoloylag & ATEI
Kol Mapxetvyk (MSc in Wine and Beer Science) | Teyvoloyiag [Totov | ABfvag
MéBodor kan Ag&rotnrteg Epevvag (MSC in Food | Tpipa Teyvoroyiog | ATEI
2014- . , ;
Science and Technology) Tpoopipmv AbMvoc
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A. AIOIKHTIKA KAOHKONTA

2009-

2009-

2010-

2010-

2010-2011

2012-

2013-2014

2015-2018

2016-2018

2017-

2018-

2018-

Méhog ™G opddog cOVTAENG Kol EMKALPOTOINONG NG E0MOTEPIKNG a&loAdYNGNG TOL
tufuotoc Atoiknorng Emyeipricewv tov TEI Abnvoc. Topeig EvBovng: Epgvuvntiko
£€pyo —XTpotnykoc Xyxedroondg

YrevBvvog Computer Lab 25 6écewv epyaciog tov Tu. Awoiknong Emyeipinoemv tov
TEI ABnvag

YrevBuvog  katdptiong TOv  ®poAoyiov  mpoypduppotog tov Ty, Atoiknong
Emyeipnoewv tov TEI Abfvag

YrevBuvog avantuéng Kol EKCUYYPOVIGUOD TNG IGTOGEAIDOG TOV TUANATOS AlOTKkNoNG
Emyeipnoenv (katebBvvon Awoiknon Enyepnoewv) tov TEI AOnvag

YrevBuvog Tov Topéa Owovoptkng Emotiung & Iocotikng Avaivong tov TUUOTOS
Awoixnong Emyepncemv tov TEI ABnvag

Exapocwnog tov Ttuquotog Atwoiknong Emyeipnoemv tov TEI AOnvag yw v
viomoinon Ttov  €pyov  «Avdamtvén kot AwdBeon  Pnoeloxod  Exmoudevtikov
[epreyopévov-Avorytd Pnelaxd Mabnquoto

Mélog g opddag dnuovpyiog TOL TPOYPAUUATOS GTOVIMYV TOV VEOL TUNHOTOG
Awiknong Emyepioemv tov TEI ABnvag pe eicaywykég katevBivoelg:  Atoiknon
Emyepnoewv, Awoiknon Movadov Yyeiag kar IIpovolog, Atoiknon Tovpiotikdv
Emyeipnoewv kot Enyeipnoswv Ohoeviag.

Méhog ¢ Zuvvroviotikng Emtpomig kot Avominpwtig Awvbuvviig tov [IMXE
«Aoiknon Emyelpioeov MBA» tov TEI Afvjvag

YrevBuvog tov Topéa Atoiknong Emiyeipnioemv kot Avaminpotig Ilpoéedpog tov
Tunuatog Awoiknong Emyeipioemv tov TEI AGnvoc

Méhog ™G onadoc OMNUIOVPYIRG TOV TPOYPAUUNTOS GTOLODY TOV VEOU TUNUOTOG
Awoiknong Emyelpricemv tov [avemompiov Avtiking ATTikng .

AtevBovtig tov Topéa Mdapketvyk & Emowwmviag tov Tunpatog Atoiknong
Emyeipiioewv tov Iavemiompiov Avtikng ATTikig.

Méhog g Zvvroviotikng Emitpomng kou Avaminpwtig Atgvbuviig tov [IMXE
«Awoiknon  Emyeipnoceov MBA» tov Tupnuotog Awoiknong Emiyeipricewv tov
TTavemompiov Avtiknig ATtikng
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