
Διάκριση Α. Γιοβάνη σε συνέδριο της Μεγ. Βρετανίας
Ο Αναπληρωτής Καθηγητής του Τμήματος Διοίκησης Επιχειρήσεων, Απόστολος Γιοβάνης, τιμήθηκε με το Overall Contribution to the Conference Award στο 3ο ετήσιο συνέδριο σε Contemporary Marketing Issues (ICCMI), που διεξήχθη στο Λονδίνο, Μεγ. Βρετανία,  από 30 Ιουνίου έως 2 Ιουλίου 2015. Ο τίτλος της εργασίας που βραβεύτηκε, με συν-συγγραφέα την Επίκουρη Καθηγήτρια του Πανεπιστημίου Πελοποννήσου, Πηνελόπη Αθανασοπούλου, ήταν: “The impact of Consumer-Brand Relationships on Brand Loyalty: Evidence from the High-Tech Services Context”.
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OVERALL CONTRIBUTION TO THE CONFERENCE
This is to certify that:

Pinelopi Athanasopoulou for a paper jointly authored with Apostolos Giovanis
entitled

The impact of Consumer-Brand Relationships on Brand Loyalty:
Evidence from the High-Tech Services Context

was conferred the award of Overall Contribution to the Conference at the 3rd International Conference on
Contemporary Marketing Issues (ICCMI) 2015 at Kingston Business School, Kingston University London,
between 30 June to 2 July 2015.

The Chairs cordially thank you for your contribution to the success of the conference and wish you
ongoing success in your career.

With warm regards,
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Christos Sarmaniotis Stavros P. Kalafatis

Professor Professor

Alexander TEI of Thessaloniki Kingston Business School, Kingston University
Conference Chair Conference Chair

ICCMI2015 is jointly organised by:

Alexander Technological Kingston Business School
Educational Institute of N University Kingston University London
Thessaloniki, Greece |





