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AOMH

Eival yvwotd 6u onpepa ol avaykes npofonns opyaviopwyv
punopoUv va kanu@Bouv and d1apopPETIKES EMIKOIVWVIAKES
npooeyyicels, €ite dlazeukuka, €ite cupnANPWUATIKA.

210 NVeUHA AUTAS tNs MPAKTKAS KAl NPOKEINEVOU va
kadu@Bouv ol avaykes enikoIvwvias I81WTIK®V Kal dnpdaciwy
OPYQVIOHWV Kal peydnwv enixelphogwv dnpioupyndnke

n TORO ADV.

H TORO ADV. anotedei pia ave§aptntn eAAnvikh
Slapnpioukn etaipia nou 16pUBNKE Kal AgItoupyei otn
©eocanovikn pe nAouaio nedatondyio ané 6An tnv EANGSa
kal E&k@Bapn onukn, otaBepd npocavatofiopévn

otn ONUEPIVA NPAYHATIKOTNTA.

H etaipia otedexwvetal pe enayyenpaties kata&lwpévous
otnv ayopd Kai apwyous otnv avaykn ka0 diapnuizépevou
yla eEwotpépelia kal olokAnpwpévn enikolvwvia

HE 10 eKAOTOTE KOIVO - OTOXO.




AkonouBei opyavoypappa tns dopns tns taipias
onou @aivetal EgkdBapa n d1dpOpwon Twv TUNPATWV.
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APAXTHPIOTHTQN - YINHPEZIQN

Y& kKGOe topéa tns Spaoctnpidétntas tns TORO ADV.
a&lonoloUpe népa and ta pévipa oteéxn tns etaipias

Kal anénuta e&eidikeupévous e€wtePIKOUS OUVEPYATES,
IKavous va aviane&épxovial ous avaykes KAOe pepovwpévou
épyou nou avadapBdavoupe. Zuvonukd avapépovial KANoIEs
ano us unnpeoies nou npoopépel n TORO ADV.:

* Yxeblaopods Kal uAonoinon €NIKOIVWVIAKNS OTpAtNyIKNS

* Yxeblaopoés kal uAonoinon dnploupyikoU uAikoU

e Anpioupyikh xphon Méowv Mazikhs Evnpépwons

* Y1patnyikos oxedlaopods kai ayopd Méowv

* Opyavwon kal udonoinon ekbnAWoewV Kal ouvedpiwv

* Yxeblaopoés Kal napaywyh epappoy®v noAupécwy

e Opydvwon kai ektéNeon £pywv YnPiakns texvonoyias

* Tekpnpiwon épywv Yneiakns texvonoyias kal ekdnAwoswyv
e Menéwn gtaipikns tautdtntas

* Anpoaoies oxéoels Kai avantuén npoypapupdtwy

* Customer Relationship Management




NMEAATQN

H etaipia pas éxel e§unnpethosl nihpws oto eninedo

NS opydvwons, oxedlacpou Kal enituxous ektéNeans €pya
Nnou agopoUV o€ NAPAywyESs eViUnwv Kal NAEKTPOVIKOU
ufikou npoPonns, éupeons npoPfonns kai epavions

o€ Méoa Maziknhs Evnpépwons yia noAnés gtaipies

Kal popeis ota NAqiola EUPWNAIKWVY Kal PN NPOYPAUHATWY.
Evbeikukd avagpépovial ol napakdtw etaipies:

e AHMOX EAEXXAY

e AHMOZX BEPOIAX

e AHMOXZ KOMOTHNHZ

e AHMOZ ©OEZXAAONIKHZ

e ANAMTYZIAKH MNEAAAX

e OEXTIBAA KINHMATOIPA®OY ©EXXAAONIKHZ

* [PA®EIO AIALYNAEXZHZ MANENIZTHMIOY MAKEAONIAL

e [TANEMIZTHMIO MAKEAONIAL, TMHMA MAPKETINIK
& AIOIKHZHZ AEITOYPIIQN XTHN EAEXXA

e [TANETMIZTHMIO MAKEAONIAEL, K. T. E. . A.
e MAKEAONIKA NEPA A.E.

e EMIMNOPOTEXNIKH ENQXH A.E.

e X. ZIAEPIAHZ & ZIA O.E.

¢ IMATIO A.E.

e ATAANTIX XYMBOYAEYTIKH A.E.

* EVOBUS HELLAS A.E.




